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Empowered veterans are the ones who have the confidence, knowledge and access to
resources that will help them achieve the quality of life they deserve.

Educating and advocating for veterans, their families and caregivers to accomplish this requires
Us, as a nation, to go beyond simply providing services. We need to actively listen to veterans
and ensure they have the tools to proactively build their preferred life. The vast majority of
veterans already know what they want, they simply need an opportunity to achieve it.

l'understand what it means to be an empowered veteran. | served as an Air Force Officer

and Flight Nurse for 22 years, including nine combat deployments in conflicts such as Desert
Storm, Somalia, Haiti, Irag and Afghanistan. | retired as the Deputy Command Surgeon for
United States Special Operations Command (USSOCOM) and then founded the USSOCOM
Care Coalition, an advocacy organization that acted under the Department of Defense. The
coalition has been recognized as the gold standard in supporting wounded, ill or injured special
operations service members along with their families and caregivers.

After leaving the military, | soon realized that there was no community-based equivalent of the
USSOCOM Care Coalition, which left significant disconnects between national resources and
the local organizations accessible to veterans. This problem was compounded by the fact that
many communities do not even know how to connect with local veterans in the first place.

1o bridge these gaps, | took what | learned at the USSOCOM Care Coalition and worked

With the America’s Warrior Partnership team to create a framework that civic leaders across
the country could implement within their own communities. This framework became the
Community Integration service model, which empowers communities with the tools, resources
and partnerships they need to create and execute a customized program that is responsive to
local veterans.

One of our goals at America’s Warrior Partnership is to bring this service model to as many
communities as possible. Since 2014, we have impacted more than 47,000 veterans across the
country. Our efforts have expanded to several other initiatives, including development of an
information system that supports case management and referral processes, the launch of the
first community-based research study on suicide prevention, designing corporate programs to
improve the hiring and retention of veterans in the workplace, and much more.

Throughout all of this growth, we never lost sight of our core mission - empowering
communities to empower veterans. | invite you to join us in effectively empowering the
veterans, families and caregivers of today, as well as tomorrow.

Respectfully,
Jim Lorraine
President & CEO, America’s Warrior Partnership
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Empowering Communities To Empower Veterans

Connect, Educate,
Advocate Collaborate

Connect Educate Advocate Collaborate




OUR IMPACT




Four new programs in 2018:
The Network, Corporate Veteran Initiative, Operation Deep Dive and Four Star Alliance

Community Integration is America’s Warrior Partnership’s
proven model that provides veteran-serving organizations with
the tools and support to implement a customized program that
is responsive to the needs of local veterans, families and
caregivers. The Community Integration model amplifies local
efforts by bringing local veteran-serving organizations together
to bridge the gaps in available services and connecting local
groups to national resources through the America’s Warrior
Partnership Network.

The America’s Warrior Partnership Network is a
digital coordination center that provides local veteran-serving
organizations with a connection to national resources when a
veteran’s needs cannot be met locally. The Network also provides
national partners with vetted, quality referrals for services.

230 veteran serving organizations
onboard across the U.S.

In its first six months, The Network addressed

102 cases from veterans in 5 states

Partnerships with over 50 National Organizations
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*projected reach of The Network

The Four Star Alliance is a membership program of
vetted community organizations that provide adaptive sports,
therapeutic recreation and wellness programs to active duty
military, veterans, their families and caregivers.

% 37 Members

w The members have program
participants from 48 states

\*' Services offered by Four Star Alliance

PAOEN members reach almost all 50 states

MEMBER HIGHLIGHT

Army Veteran Janice Copeland,
June 2017 Higher Ground Ocean
Sports participant reflected on her
experience with HG during a follow
up call.

“My aunt had just recently died and
it was like life had just stopped and
| felt like giving up. Then | went to
Higher Ground and getting out in
the water - it let me know that it’s
okay to live. You’ve got to live your
life and make the most of it
regardless of what issues you face
and what you deal with - it doesn’t
have to be bad. For me, getting out
of the house was a struggle.
Sometimes it’s hard to go by
myself but if | have a group it’s
easier for me to go meet with those
guys and participate more. From
that point that’s what helped me
instead of me trying to go at it
alone. | appreciate Higher Ground
with the different exercises - with
learning how to breathe and be
mindful in the moment - all that has
helped me to realize that it’s okay
to live.”

AMERICA’S WARRIOR PARTNERSHIP

WarriorServe® is America’s Warrior Partnership’s proprietary
technology solution that is built on the Salesforce platform and
helps veteran-serving organizations streamline veteran data
collection and coordinate services between partner organizations.

13 organizations using WarriorServe®

4,099 cases opened in 2018

- * - 49 partner user accounts
'

Operation Deep Dive is a first-of-its-kind research
collaboration in partnership with The University of Alabama and
the Bristol-Myers Squibb Foundation that is examining the factors
and potential causes involved in suicides and self-harm among
veterans. Operation Deep Dive is unique in its focus on examining
the impact of community environments on veterans, an area that
has been generalized in past research. The ultimate goal of the
study is to use the research to develop programs that reduce
self-harm among veterans.

v
~ -,

"’ 123 community level organizational partners
T/ 79 counties involved in the study

: 13 states currently participating in study:
y =

- OH, IN, NC, NV, TX, NY, MN, AL, CA, SC, GA, FL, AZ

FL identified 3220 non-natural veteran

deaths (2014 to 2018)*

MN identified 2445 non-natural veteran

deaths (2014 to 2017)*

®

*additional veteran non-natural deaths from community sites and state records may
be identified through our verification process with the Department of Defense.

The Corporate Veteran Initiative empowers businesses
to create a veteran-friendly company culture. The Corporate
Veteran Initiative accomplishes this by providing businesses with
insights and guidance to improve recruitment and retention of
veterans as employees.

During the pilot CVI program, we served

g 1 company, identified 29 veteran employees,

and successfully resolved 8 cases

The annual Warrior Community Integration
Symposium is an industry-leading event that brings together
hundreds of leaders from the private and public sector to share
best practices, learn from inspiring speakers, and connect with
resources available to empower military, veterans, their families,
and caregivers.

2018 Highlights:

(o)
08080 500"' attendees, 68 exhibitors,
[L:P'? 300"‘ attended the President’s Reception

0

0,
o 0o 98 /O made a new connection or formed a

ﬂ new partnership that will help them better serve

military, veterans, families and caregivers

|{r:| 92% learned something new that will

help support their services to military,
8 8 8 8 veterans, families, and caregivers

Patriot’s Pour/Pump is a cause marketing program that
enables businesses with a pourable product to “pour with a
purpose” while raising funds and awareness in support of
programs that serve local military veterans, their families and
caregivers.

PATRIOT’S

BENEFITING AMERICA'S
WARRIOR
PARTNERSHIP

WARRIOR
PARTNERSHIP
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! STORIES OF US

The Community Integration service model is the cornerstone of America’s Warrior
Partnership’s mission. The service model’s emphasis on proactive, holistic support has been
taken to heart by many of our partners and affiliate communities across the country.

Such is the case with our affiliate in Orange County, California: the Tierney Center for
Veteran Services, which provides holistic support to all veterans as they transition to
civilian life. Recently, the center received a referral to assist a post-9/11 Army veteran
named M. Salazar, who was unemployed and looking for assistance securing a new
job. After serving in Germany as an administrative specialist, she and her husband,

a fellow Army veteran, moved into her father’s home in Orange County.

The two main challenges that Ms. Salazar faced in her job search centered on resumes
and interviews. With two Masters degrees and a law degree, many potential employers
viewed her as over-educated for open positions. Additionally, her shy personality
negatively impacted her performance during interviews. When she arrived at the
Tierney Center for Veteran Services, she had already participated in dozens of interviews
without securing a job, which was causing her outlook for the future to decline.

The Tierney Center for Veteran Services, which is part of the Goodwill of Orange County,
applies a one-size-fits one approach to serving veterans that takes into account their
unigue circumstances. In Ms. Salazar’s case, the team provided a holistic level of support
that would empower her with the means to improve her job prospects. They began with
one-on-one skills training to help Ms. Salazar rewrite her resume so that it would align
with the qualifications expected by potential employers. The training took Ms. Salazar’s
education and experience into account, as well as her aspirations for potential careers.

After helping Ms. Salazar refine her resume, the Tierney Center turned to her interview skKills.
The team’s holistic approach shined through again in their solution to this challenge. While
conducting mock interviews with Ms. Salazar, the team asked her husband to participate

so he could help her practice at home. Additionally, Ms. Salazar and her husband were
invited to attend local business networking events for veterans. Along with providing the
opportunity to put her new skills into practice and overcome her shyness, the events also
enabled Ms. Salazar and her husband to meet and connect with fellow veterans in the area.

With an updated resume and improved interviewing skills, Ms. Salazar eventually grew
confident in her ability to secure employment. She soon started an internship with a local
government agency, and she has plans to continue exploring potential job opportunities
while working towards the possibility of transitioning her internship into a full-time position.

Without the holistic and inclusive services provided by a local group such as the
Tierney Center for Veteran Services, Ms. Salazar likely would have continued to have
a difficult time finding employment. Instead, she has been empowered with the
skills and opportunities to improve her career prospects, which has ultimately led

to greater confidence in herself and a positive outlook for her family’s future.



Sandra & Dwayne

Warren

Susan
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FINANCIALS

Total expenses for 2018
$3,356,821.21

$134,993.04
Administration

$193,807.10
Fundraising \

$3,028,021.07
Program

For every $1 spent...

90.2¢ goes directly
to programs and service

5.8¢ is used to raise funds
to support our mission and
create awareness

| 4¢ supports operations

*Financial information is presented before undergoing regularly scheduled audit

AMERICA’S WARRIOR PARTNERSHIP

Corporate Veteran Initiative (CVI)

WarriorServe®

O O &) With its official launch coming in 2019, the Corporate
Veteran Initiative (CVI) is the latest program from
America’s Warrior Partnership. In its first year and

a half, we project that:

&3 The CVI will be operational in two major U.S. locations.

& The CVI's Assessment Package will be implemented within
12 companies to provide tailored insights on improving the
recruitment and retention of veteran employees.

& The full three phases of the CVI (Assess, Serve, Retain) will
be initiated within four companies, creating a customized
program within each organization that provides quality-of-
life improvements to veteran employees.

a. Project cost estimated at $25,000 to $100,000 per
company. (Note: cost varies depending on the number
of employees and number of locations.)

&3 The CVI Implementation Playbook will be published to
empower businesses with guidance on creating a veteran-
friendly workplace culture.

a. Publication cost estimated at $20,000.

Operation Deep Dive

Operation Deep Dive, the first-of-its-kind study
QQ examining the community factors that impact suicide
% and self-harm among veterans, is in the middle of its
four-year duration with a project completion date of
late 2021. In 2019, we project that:

& The study will determine the precise number of veteran
deaths by suicide or self-harm in the 14 participating
communities.

& The study will begin identifying local and national patterns
related to deaths by suicide based on veterans’
demographics, service history and more.

a. This data will provide a clear picture of what the suicide
epidemic looks like in each community, along with where
there are differences and similarities across the nation.

&% The study will contribute to the creation of an evidence-

based prevention and intervention program that creates a

better quality of life for all veterans in the communities

where they live.

a. The goalis to empower communities with guidelines
that ensure no local veteran ever reaches a point when
they feel like they have no other option except to take
their own life.

WarriorServe® is a technology solution developed
Q by America’s Warrior Partnership to help veteran-
serving organizations streamline data collection
. and coordinate services between partner
organizations. The latest version of the platform,
WarriorServe® v4.0, is set to launch in late 2019 with new
functionalities providing seamless access to data, dashboards
and available resources in real time. Updates will include:

& A comprehensive resource directory based on the
211 Taxonomy.

& New features to support daily tasks such as resource
ratings, case-close surveys, and volunteer and donor
management.

& Communication tools, such as a client portal, live agent
support and telephony capabilities.

The Network

°e @ A The Network links community organizations with
'm resources, connections and expertise from across
the country to ensure they are empowered to
support local veterans, families and caregivers.
Over the next year, we project that:

& The Network will successfully resolve up to 85% of the
community group/ partner cases referred to it by bringing
cases to national partners.

& Our team will increase the number of community
organizations participating in The Network.

& Our team will expand relationships with national Veteran
Service Organizations (VSOs) recognized by the VA.

& Our team will launch a series of webinars and Facebook
live events to increase engagement among Network
participants.

& The Network will maintain a growing resource directory
containing a local veteran serving organization point of
contact, a list of local community resources for veterans,
and veteran demographics for each of the 3,143 counties in
the United States of America.
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FY2018 SUPPORTERS

YOUR SUPPORT
EMPOWERS

DONORS

J.F. & PS. Aitchison
Bryon David Allen
Jacqueline & Byron Allen
Jason Amerson

Ronald Aument

Stacy Aycock

Antoinette Balta

Stephen J. &
Jane P. Bateman

Jeffrey & Mandy Beaulieu
Louann R. Benbow
Candy Berman

Peter Bihari &
Chris C. Campbell

Patricia R. Blake

Carl Blankenship

Clay Boardman

Ramon Bonilla

Thomas Bukaweski

Scott Campbell

Bonnie Carroll

Alexandria Carvalho
Robert G. & Leslie L. Casey

Dennis A. &
Ruth E. Chantland

Stanley Clothier

Barry Cohen

Jack & Germaine Costellow
James Crossen

Judith Cybart

Brad Davis

Jerry Davis

Thomas Deierlein

Jill M. Devlin

Matthew Duncan

Gregg W. Egginton
Doug and Linda Emery
Doug Fichtel

Don Fisher

David Fridovich
Amillia Garrison

J. Herb & Judie Gilbo
Michael Giunta

Sal Giunta

Joy Graham

Nancy Green

Holly H. Grenfell
Kent A. & Mary K. Gustafson
Tom Haczynski
Chad Hallock

Jim Hartsook

Paul Hatch

Terence Hickey
Karen & James Hull
Vicky Ismail

Richard Jaffe

Scott Johnson
Thomas Johnson
Jeremy King

Sheril Kirshenbaum
Tom Knowles

Anne Lerner

Gail F. & Robert J. Lichter
Kate Lipton

Mardee Loftus

Jim Lorraine
Rebecca Lorraine
William Lorraine
Barbara Losi

Joe Markwordt
Chuck Marra
Edward Marshall
Tim McClain
Barbara McKnight
Michelle McLeary
Neil Mehta

Kate Migliaro

Mr. & Mrs. Earl J. Mills
Lisette Mondello
Larry Moreland

Lori Noonan
Susan Passovoy
Robert Pasteelnick
David A. Peters
Maria Piszcor

Bill Potter

William S. Potter

William C. &
Jennell L. Presnell

John W. & Joann Rich
Joseph Rich

Thomas & Diane Richards
Amy Rickard

Steven A. & Beth A. Rubin
Thomas Salanty

Gail Salyer

Steve & Elaine Schleisman
Murray Schrantz
Raymond Schultz
Richard D. and Janet J. Shirk
Cory Shull

Jay & Louise Shulman
Erica Shumack

AMERICA’S WARRIOR PARTNERSHIP

William Simms

Bo & Paula Smith
Mike Smith

Allen & Phyllis Sorrenson
Matthew Sparacino
Rick St. John
Elizabeth Stern
Justin Stroud

H E & Nancy Jean Studer
Margaret GC. Talbot
Troy Tegeler

Ron Thomas

Ben Trowbridge
Laurie & Jimmy Underwood
Joshua Valenciano
Douglas Vidakovich
Joanne Vitalone
Bruce Walter

Frank Wannop
Robert E. Warren, Jr.
T Patrice Waters
Joey Watkins
Garrett Wdowin
Mary S. Whaley
Amy Wilbur

Allison Williams
Craig Williams

Julie Wilson

Trevor Winstead
Joseph Wolf
William Woodson

Janice Yrueta and
Carlos Ignacio Yrueta

CORPORATIONS & FOUNDATIONS

Amazon
Amazon Smiles
American Red Cross

Mobius Media Solutions
Moone Family Foundation
Neuro Community Care

America’s Warrior Partnership Board of Directors QuikTrip

ARC

Arthur Blank Family Foundation
Aveco Properties, Inc.

Bank of America

Bank of America Foundation
Benevity

Bristol-Myers Squibb Foundation
Cave Family Trust

CDC Foundation

Coca-Cola Foundation

Cohen Veteran Network

Dan & Sallie Dutton Family Foundation
Eagle Eye Bookstore

GCAMA

Heroes with Hearling Loss

Joyce & Barry Cohen Fund

JP Morgan Chase

Leadership Freedom LLC

Leidos

McMahon Counsulting Group LLC
Michael & Lynn Coyle Charitable Fund

ResMed

Robert R. McCormick Foundation
Salesforce.org

Schultz Family Foundation
SunTrust

Susan K. Buchanan Separate Property Trust
The David T & Karen Della Penta Charitable Trust
The Gwaltney Family Trust

The Home Depot Foundation

The Loftus Family Foundation

The Marcus Foundation

The Warrior Alliance

ThomasRiley Strategies

TriWest

TriWest Healthcare Alliance

UBS

United Propane

USAA

William C. Klintworth, Jr Living Trust
Wounded Warrior Project

X Lipton

Yontz Valor Foundation
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DONATE.

SPONSOR.

VOLUNTEER.

PARTNER with us.

LIKE us.

For more ways to get involved, email

our Director of Development and
Marketing, Lori Noonan, at
LNoonan@americaswarriorpartnership.org
or call her at (706) 524-2821



1190 Interstate Parkway
AMERIiA'S Augusta, GA 30909
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EMPOWERING COMMUNITIES

TO EMPOWER VETERANS
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OR . . .
RSHIP AmericasWarriorPartnership.org

#empoweredveteran



